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Parachutist operates from the headquarters of the United States Parachute Association, and
is the official magazine of USPA and its more than 40,000 members. For more than 60 years,
Parachutist has built its reputation as the gold standard in skydiving news, information and
entertainment, and continues to be the most-read periodical covering skydiving activity around
the world. Through the print and web magazines, email newsletters, social media and other
channels, USPA and Parachutist hold the unrivaled attention of the worldwide skydiving com-
munity. With contributions from expert staff members and elite competitors, photographers
and educators, Parachutist is the most respected publication in the sport.

Our members are active and adventurous. They travel the world. Skydivers can be many
things, but above all, they are people who see a challenge and say “Yes.” Parachutist’s content
reflects that, with material ranging from event coverage to history of aerial sports, from safety
tips to competitive advice.
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PARAGHUTIST

Published Since 1958
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USPA National Collegiate Skydiving Championships

May:

Safety Day

October—December:

FAl World Cups

December/January:

USPA National Skydiving Championships

- N
Approximately 30,000

copies printed and mailed
each month

Available digitally to over
40,000 USPA Members

Print Advertising by the Numbers

31% advantage over digital advertising when recalling brand names'

77% of Parachutist readers prefer print to digital?

82% of consumers trust print ads most when making purchase decisions?
74 average value rating (out of 100) USPA members gave Parachutist in print?
58% of USPA members plan to make a gear purchase in 2024+

36% of online users have an adblocker installed®

!According to a 2023 study by Canada Post
2According to the 2022 USPA Membership Survey
3According to a 2017 study by Marketing Sherpa
“According to the 2023 USPA Membership Survey
5According to a 2023 study by Statista
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U.S. DZs: It's Time to Renew Your Group
Memberships

USPA Group Memberships expire March
31, USPA Group Member Drop Zones can
renew online at any time. DZ owners and
managers can access the necessary forms
by logging in to their personal accounts
and clicking on My Drop Zone under the
Drop Zone Management heading in the
‘menu, DZ owners or managers who have
hot received an email with renewal instruc-
tions or who have questions can contact
the USPA Group Membership department
at groupmembers@uspa.org:

© 1/6 HORIZONTAL

© 1/2 HORIZONTAL
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Parachutist Starter Magazine

YOUR INTRO
TO THE
SKY

USPA.ORG/STARTERMAG

Since the Parachutist Starter
Magazine was first introduced in
2023, it has seen use as a valuable
student-retention tool at more than
220 drop zones worldwide. USPA
has distributed over 28,000 copies
to drop zones and training centers.

To reserve advertising in
Starter Mag, Vol. 2, contact

communications@uspa.org.

“ think it Ls a great idea. |
love handing it to tandem
students and pointing out
the people in the Starter
Mag 1 got to help learn to
Jump. tt makes wme proud to
show off my old students’
accomplishments to the next
generation of skydivers.”

WELCOME

M

(ONTENTS

Spencer Hopp ....
Jack Flack..

I

STARTER MAG | VOLUME 01

Cover Photo & Centerspread

44 icrom
The Pros

Feedback from Industry Professionals

“A much-needed reference for
the new jumper thinking of
crossing the bridge.”

“It was very well-written, or-
ganized and engaging—a
great Lntro to our sport!”

Starter Mag Distribution

Gulf of
Mexico

®  Gohomas
Mexico

Cuba

Dominican
Jamaica Republic .
Belize
Glatemal o
uatemala 8
"bbean soa L

El'Salvador

Nicaragua

Costa Rica ar
Panama

Venezuela

Colombia
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Monthly Digital Newsletters

Standard open rate for organizational newsletters, per MailChimp: 21.33%

USPA Update

General newsletter sent to all USPA members.

Average Average
Distribution: Open Rate:

37,389 61.2%

SKYDIVE UPDATE

OUR SOURCE FOR SKYDIVING AND USPA RELATED NEWS

USPA Group Members Help Fend off Damaging
Legislation

USPA would like to thank the 83 Group Member DZs who responded to USPA's call
fo action and sent letters to the Senate Commerce Committee opposing Senator
Schatz's proposed Air Tour and Parachuting Safety Act. Senator Schatz wanted his
amendment added to the end-of-year government funding bill passed through
Congress. USPA met with several Senate offices to emphasize the negative
financial impact this amendment would have on operators without increasing safety.
Qur collective efforts resulted in the proposed language aimed at parachute
operators being excluded from the final bill. It is unclear whether Senator Schatz will
continue to try to forward the bill by other means but rest assured, USPA will stay
alert to any movement in this area. The funding bill did include items to improve
aviation infrastructure that USPA supports. These supparted measures include:

« Up to 480 new air traffic controllers
+ $11.4M to hire 110 new aviation safety inspectors

« $558.5M in new budget authority for additional grants for airport improvement
projects

A‘ﬁ:ense less than 7

8 months ago or=

s less than 150 Jumps,
_this event s for you!

MPEF?PISFR‘ESHMEEICDM

Sample Ad

Canopy Safety Webinar Available on Video

The Professional

Sent to DZ0Os, manufacturers, instructors, pilots and
other industry professionals.
Average Average
Distribution: Open Rate:

6,629 61.8%

USPA.ORG

/USPA PROFESSIONAL

A NEWSLETTER FOR THE USPA PROFESSIONAL TRAINING COMMUNITY

A-License Newsletter

Sent to USPA members who have earned their
A licenses that month.
Average Average
Distribution: Open Rate:

356 78.4%
Bevond Your

New Member Newsletter

Sent to all new and returning USPA members.

Average Average
Distribution: Open Rate:

555 75%
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PARAGHUTIST....
10 ’ 000+ .

Visitors per month

9-12 articles posted per month

Parachutist.com

PARACHUTIST Home USPA~ WACK ISSUES  SUBMISSIONS  STARTER MAG  ADVERTISING Q
C et SREN

()

March 2025 Issue
View Back Issue:

Categories

Web traffic from USPA social media posts

! SOS and JOS

Safety Check:

f
Experience, Risk, USPA prestats the Members Make
Gold Medal for Assault on Records
Conﬁdence in Meritorious Service to
Skydivi Joe Jennings, D-13033

Full catalog of Parachutist back issues

Exclusive live coverage of skydiving events such as s :
National/World Championships, Collegiates and more :

n

PARAGHUTIST

USPA SIS
/ [w AT moaw)

5725 v

Back-Tracking Photo by Ra

SFC. Joe Gonzalez/U.S. Logging Complacency

Army Limit Your Skydiving
uture

Ad  Fedens ]
H lake Assault on Records

Safety Check: Learning
from Close Calls—
Embrace Vulnerabilty,
Improve Safety

Rating Corner: Propeller : : Skydiving Innovator Bill
Safety and SMS : : Jones Dies

U.S. Skydiving Fatalit
Dont Chop Nour Fmgers Hit Record Low in 2026
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Rates and Specifications

Print Magazine Rates Per Month

Size DimensionsW x H (in.) 1-3x 50 a Gold

2-Page Spread 17.75 X 9.813 $2,820 $2,685 $2,485 Pa rac h u t i St -com a d S dre
Back Cover 9 X11.063 $1.855 $1765  $1,620 F RE E fo r fu I I - page p ri 1] t

Inside Covers 9 X 11.063 $1,880 $1,780 $1,640
[ ]
Full Page 9 X 11.063 $1505  $1425  $1330 a dve rt | S e rs!
2/3 Page 475 X 9.813 $1105 $1050  $985 _ _ _ _
/2 Page H. e e 4885 4825 During the month the print ad appears in Parachutist
1/3 Page S. 4.75 X 4.719 $575  $545  $515
1/3 Page V. 2.25X 9.813 $575 8545 $515 Magazine Deadlines
1/6 Page H. 475 X 2.167 $335 $320  $310 Issue Reservation Artwork
1/6 Page V. 2.25 X 4.719 $335 $320  $310 January 15-Nov 2-Dec
1/12 Page 2.25 X 2.167 $105 $105 $105 February 15-Dec 6-Jan
The Gold Rate is available for ads running 12 consecutive months March 15-Jan 3-Feb
or longer, for our Group Member DZs and for any USPA member April 15-Feb 3-Mar
placing a memorial ad.
May 15-Mar 31-Mar
June 15-Apr 28-Apr
e July 15-May 26-May
DIgI:a I Rates August 15-Jun 31-Jul
Para UtISt‘co . — September 15-Jul 28-Jul
d Size Width Height CPM Unlimited/Yearly October 15-Aug 1-Sep
Blamlier 1400 pX 370 px $2 $299 November 15-Sep 28-Sep
¢ EE0 O 420 px ? December 15-Oct 28-Oct
CPM refers to cost per thousand impressions. January 2026 15-Nov W hec

Monthly Digital Newsletters
Contact Parachutist for ad availability.

Newsletter Bleed: .125"

USPA Update $279 Trim Size: 8.75" x 10.8125"

The Professional $199 1400px by 370px Danger Area: Keep text .25" from trim
All Newsletters $429

Final ad size should be 17.75" x 11.0625"

A maximum of three advertisements will appear per newsletter.

Shipping and file Instructions

Mechanical requirements and publishing terms can be found at
parachutist.com/details

Send all advertising materials and payment to:

United States Parachute Association

5401 Southpoint Centre Boulevard. Fredericksburg, VA 22407

(540) 604-9740
communications@uspa.org
parachutist.com
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Luke Jones | B-54666
Managing Editor
ljones@uspa.org
540-604-9740 x303

5401 Southpoint Centre Blvd
Fredericksburg, VA 22407

Photo by Seth Robison

Official Publication of the
United States Parachute Association

Parachutist.com/Advertising




